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RESUMO PROFISSIONAL

Diretor de Data Analytics com +15 anos experiéncia profissional (Brasil / Exterior)

Advisor & Conselheiro de startups
Mentor de Carreiras em Data Analytics com +5 anos e +100 Mentorados
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Stanford MULTINACIONAL STARTUP

sidade de Sdo Paulo
[§ - ’ CAPITAL ABERTO
L ] University
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Paulo Shindi
AGENCIANO 1 EM
PUBLICIDADE E

MARKETING

m https://www.linkedin.com/in/paulo-shindi-kuniyoshi/
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https://www.linkedin.com/in/paulo-shindi-kuniyoshi/

Fernando
CEINE

RESUMO PROFISSIONAL

Data Lead com mais de 10 anos de experiéncia atuando com ciéncia de dados
e engenharia em empresas dos setores de mineracao, logistica, consultoria e

financeiro.

ormagio | ewpmesas

e Mestrado em Computacao
(UFPA)

e Especializacao em Banco de
Dados (Claretiano)

e Bacharel em Sistemas de
Informacdo (UFPA)

m https://www.linkedin.com/in/fernandogama/
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Storytelling

com Dados

Definicao e
Contexto

Visualizagao
Ideal

Carga
Cognitiva

Pense como Storytelling
designer em agao
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Visualizacao ideal

Big Number

% de criancas com mamaes dona de casa

Children with

a"Traditional" Stay-at-
Home Mother

of children had a
traditional stay-at-home mom
in 2012, compared to 41% in 1970

20

1970 2012
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Visualizacao ideal

Uso de Tabelas

Heavy borders Light borders Minimal borders
Group Metric A Metric B Metric C Group Metric A MetricB  Metric C
Group 1 $3.X Y% 7,222 Group 1 $XX Y% 7777 Group 1 $XX Y% 7,222
Group 2 XX Y% Z 777 Group 2 XX Y% ZIZZ Group 2 $XX Y% ZI7Z
Group 3 SHX Y% 22727 Group 3 SXX Y% Z 777 Group 3 SXX Y% Z777
Group 4 XX Y% 2277 Group 4 $XX Y% 777 Group 4 $XX Y% 2777
Group 5§ XX Y% 2777 Group 5 XX Y% ZZZZ Group 5 XX Y% ZIIZ

Table Heatmap

HIGH
A B o A B Cc

Category 1 15% 22% 42% Category 1

Category 2 40% 36% 20% Category 2

Category 3 35% 17% 34% Category 3

Category 4 30% 29% 26% Category 4

Category 5 55% 30% 58% Category 5 m

Category 6 11% 25% 49% Category 6
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Visualizacao ideal

Gréfico de Pontos
Relacionamento entre variaveis

Cost per mile by miles driven Cost per mile by miles driven

Cost per mile
Cost per mile

AVG @

; : Miles driven per month
Miles driven per month
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Visualizacao ideal

Grafico de Linhas

Variaveis dispostas ao longo do tempo

Customer feedback over time

Single series Two sernes Multiple series

STORYTELLING COM DADOS



Visualizacao ideal

Grafico de Barras

Non-zero baseline: as originally graphed Zero baseline: as it should be graphed Single senes Two seres Multiple series

IF BUSH TAX CUTS EXPIRE IF BUSH TAX CUTS EXPIRE
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Visualizacao ideal

Grafico de Barras

Single senes

STORYTELLING COM

Two series

DADOS

Multiple series

Survey results

Survey item A
Survey item B
Survey item C
Survey item D

Survey item E

Strongly Disagree | Disagree | | Agree | Strongly Agree
Percent of total
0% 20% 40% 60% 80% 100%
L 'l 1 L 1 J
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Visualizacao ( nao ) ideal

Evite

Supplier Market Share B mRevenue = Size of Salesforce
@ Supplier A
@ Supplier B $1.2- ~120 #*
Supplier C i
Supplier D $1.01 L100 &
@
w
$0.8 80 m
$0.6- 60 ©
®
(4]
$0.41 A @
$0 .2 20
$0.04 0
1 2 3 4 5 6 7 8
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